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слуг, створення інноваційних моделей соціальних послуг для незахищених груп населення, допо-
мога громадам у ремонті об’єктів соціальної і комунальної інфраструктури у сільській місцевості, 
активізація їхнього потенціалу і зусиль під час ухвалення спільних рішень. Зокрема, для реалізації 
проекту, метою якого є розв’язання проблем внутрішньо переміщених осіб, людей, постраждалих 
від воєнного конфлікту на сході країни, отримано від уряду Німеччини грант у 14 млн. євро, який 
використано для створення понад 70 додаткових груп у дитячих садочках м. Київ, більш, ніж 1000 
місць для проживання, а також відновлено дитячі садочки, школи, заклади соціального захисту в 
Харківській, Дніпропетровській, Запорізькій областях [2]. 
Попри свою ефективність щодо бюджетозаміщення у реалізації соціальної функції, спеціалізо-
вані фонди є традиційною моделлю соціального інвестування, яка не приносить компаніям істот-
них переваг для розвитку бізнесу. Для підвищення ефективності соціальних програм необхідним є 
новий змістовний підхід, що передбачатиме виділення функції реалізації соціальних програм за 
межі корпоративного контуру на основі такого партнерства громадянського суспільства, бізнесу та 
влади, яке сприятиме професіоналізації, прозорості та ефективності реалізації політики соціальної 
відповідальності. Як свідчить міжнародний досвід використання таких нових інвестиційних ін-
струментів, як проведення конкурсів соціальних проектів, реалізація волонтерських програм, ро-
звиток соціального підприємництва, impact investing (перетворююче інвестування) сприятиме 
вирішенню соціальних та екологічних проблем в зоні інвестування, подоланню бідності, залучен-
ню місцевих громад до економічного зростання території. 
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Throughout life each person is an object for investment. In modern conditions the existence of a 
person becomes impossible without significant, both in terms of volume and time, funds being invested. 
At the same time, human capital has the ability to accumulate, grow and be the source of additional 
income for the national economy. This, in turn, stabilizes the socio-economic situation and guarantees 
further economic growth. Today the most important task facing higher education should be to ensure 
raising the quality of human capital, which is the main condition for the competitiveness of graduates and 
universities. Therefore, the development of economic relations in the field of higher education requires 
the development and implementation of new organizational and economic mechanisms in the Republic of 















 organization of the efficient interaction between institutions of higher education and the labor 
market according to the principle of state and public responsibility; 
 division of financial responsibility; 
 ensuring the qualitative growth of national human capital; 
  ensuring sustainable development of the economy. 
Social innovations today are becoming increasingly important in the scientific and educational 
environment. In the most general case, innovation activity refers to the ability of a person to productively 
generate and operate in substantially new and changing conditions, when previously known projects and 
algorithms are not productive enough and do not allow to achieve the desired results. Innovation activity 
in a higher education institution should, first of all, involve the production of knowledge as a specific 
intellectual capital. However, knowledge may not be of commercial value, since the rapid development 
today is characteristic of not those countries that create a lot of knowledge, but of those countries and 
peoples that use it. 
The task of educational institutions, to a greater extent, is to ensure, along with the transfer of the 
existing set of modern knowledge to students, teaching them the ability to get this knowledge from the 
scope of information on the Internet, libraries, and teach them to create this knowledge. In this regard, the 
coalescence of the educational and scientific aspects of activities, the need for the intensified search for 
creatively talented young people, stimulating their interest in science and creativity, and the development 
of their abilities are becoming more and more urgent. Information and communication technologies create 
unlimited, previously unprecedented opportunities for such a search. 
The second essential skill is to turn new knowledge into innovation. To do this, first of all, you need to 
be able to create your own personal content, to use knowledge laid out in electronic form through web 
technologies on the general Internet market. It is also necessary to teach students to capitalize on their 
knowledge, to sell it, to know how prices are formed, to know the mechanisms of turning knowledge into 
money. Ultimately, people need to know e-money, e-commerce to be able to work effectively and 
communicate in networks. They need to be able to work in companies, teams, when people are in 
different countries, on different continents and communicate in different languages. 
Fostering a creative personality that positively perceives innovation and advanced development also 
requires relevant competencies from the teaching staff. They are required to constantly update their 
knowledge, introduce elements of creativity into their activities, implement a research approach to solving 
pedagogical tasks of training specialists capable of active life in new socio-economic conditions. 
However, the transitional phase causes many problems associated with the discrepancy between the 
traditionally used teaching methods and the innovative tasks of teaching practice. The problems of the 
psychological adaptation of a modern teacher to the variety of proposed innovations, to high-speed 
changes in the information environment are also becoming topical. There arise questions of the 
psychological readiness of specialists of educational institutions to assimilate innovative educational 
technologies. At the same time, creative activity has recently been viewed as an important indicator of the 
effectiveness of pedagogical activity and as a mechanism contributing to the effective adaptation of a 
teacher in a dynamic information environment. 
Today the importance of youth initiatives in the Republic of Belarus is great. That is why one of the 
functions of the state should be to ensure the support and development of youth entrepreneurship, 
including that in the social sphere. Presently, at the level of the state and society, an understanding of the 
need to intensify youth initiatives has become established, not only as a way to ensure employment, but 
also as one of the most important sources of stable socio-economic growth. Polessky State University has 
organized a systematic work on consulting and supporting youth innovative projects in the framework of 
the “Start-up School” and “InvestWeekend” conducted on an ongoing basis. Some projects have already 
been commercialized. Despite the implementation of policies aimed at the development of youth 
entrepreneurship, problems that have a significant impact on the willingness of young people to create 
independent innovation projects remain. The main problems are the following: 
1. Social mood of young people. In the youth environment, there is little conscious willingness to take 
risks, to create something new, there is no entrepreneurial spirit. 
2. The perception of entrepreneurs by society. Among young people, entrepreneurs are perceived as 
people who have to constantly overcome difficulties, and not as businessmen striving for success. 
3. Insufficient incentives and behavioral competencies, without which successful entrepreneurial 
activity is impossible. 















5. Lack of proper financial support. So, in the absence of sufficient financial resources and a clear 
development strategy a young entrepreneur is not able to fully realize his ideas.  
Social entrepreneurship in Belarus takes only its first steps, however it becomes popular. Today, in 
Belarus measures to support social entrepreneurship are being worked out. A portal on social economy of 
Belarus was created, the Center for Social Innovation initiated the creation of the Network of 
organizations and initiatives of civil society (CINGO) within the framework of which trainings and 
seminars on social entrepreneurship were held in various cities of Belarus. However, there are many 
obstacles on this way: social enterprises do not have the capacity to compete with traditional business; 
lack of cheap and long-term money necessary for the development of the enterprise; there is no 
microfinance and subsidies; lack of legislation and regulations in the Republic of Belarus that determine 
special conditions of the activities of social enterprises; consumers choose a product without regard to the 
status of the producer.  
The European experience offers an extensive tool for helping youth entrepreneurship, which could be 
very useful in our country. To encourage young people’s willingness to engage in the development of 
innovative projects in the social field, it is necessary to spread knowledge on the basics of doing business 
among young people, to form an attractive image of a young entrepreneur. It is necessary to create a 
system of measures aimed at realizing the innovative potential of young people by improving the legal 
legislation in the field of regulating the activities and taxation of youth entrepreneurship, create 
specialized funds to support youth entrepreneurship, attract private investors, expand lending programs 
for these actors of the economy, increase the attractiveness of activities. 
To sum up, the development of social entrepreneurship as youth initiative will open the possibility of 
constructing new forms of interaction between the tetrad “science” – “business” – “production” – 
“education” to achieve leadership in the definite sphere of economy promoting social and economic 
prosperity of the region. 
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Напярэдадні Першай сусветнай вайны на нашых землях мела месца распаўсюджванне так 
называемых беларускіх вечарынак. У іх прымала ўдзел творчая інтэлігенцыя, студэнты, рамеснікі, 
сяляне. Беларускія вечарынкі мелі сінтэтычны характар: у іх праграму ўваходзілі спектаклі, ха-
равыя і сольныя песні, танцы, выступленні чытальнікаў. Вядома, што адна з першых такіх вечары-
нак адбылася пры падтрымцы газеты “Наша ніва” 12 лютага 1910 года ў Вільні, у якой удзель-
нічалі тэатральныя дзеячы Ф.Аляхновіч, А.Бурбіс, Ф. Мурашка, хор пад кіраўніцтвам 
Л.Рагоўскага, танцавальны калектыў на чале з І.Буйніцкім. Дадзеная вечарынка, якая праводзілася 
ў клубе чыгуначнікаў, сабрала каля 1000 гледачоў. [1, c.460-461] Пашырэнне падобныя беларускія 
вечарынкі набылі перад самай вайной і на яе пачатку. Яны адбыліся ў Гродна, Полацку, Слуцку, 
Нясвіжы, Капылі, Давід-Гарадку, Радашковічах, Глыбокім і многіх іншых гарадах і мястэчках. 
Гледачы з хваляваннем успрымалі спектаклі свайго тэатра, блізкага і разумелага ім, у рабоце якога 
актыўны ўдзел прымалі беларуская паэтэса Цётка і вядомы грамадскі дзеяч Алесь Бурбіс [2, 
c.146]. Апошні, дарэчы, зрабіў вялікі ўклад у развіццё беларускага тэатра ў ваенны час. А.Бурбіс 
з’яўляўся душой калектыва і, як правіла, чытальнікам на многіх беларускіх вечарынах, шмат увагі 
надаваў арганізацыі драматычных гурткоў. У Вільні ў 1915 годзе менавіта ім была пастаўлена 
п’еса Вінцэнта Дуніна-Марцінкевіча “Сватаўство”, якая мела істотны поспех. 
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